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• Assess current maple syrup industry status in terms of sugarbush, sap 

collection, syrup production, marketing, and producers’ demographic 

characteristics, and compare select characteristics with the findings 

from 2004’s study (Graham, 2005; N = 620) 

• Maple syrup is culturally and economically important to Ohio 

• Maple syrup production in Ohio from 2015 –2018 (Figure 1) 

 

 

 

 

 

 

 

 

 

• Ohio has substantial potential to increase its maple syrup production 

and consumption. Currently, only 4.5% of the total potential of maple 

taps are utilized 

• The last in-depth research on Ohio’s maple syrup production was   

conducted in 2004 (>15 years ago) 

• Understanding the current status of maple syrup production and iden-

tifying changes since 2004 will help in developing effective outreach 

programs and policy instruments to promote the production and mar-

keting of maple syrup as well as sustainable sugarbush management 

• Out of 1,233 delivered surveys, 350  

responded                                

(distribution shown in figure 2) 

Preliminary results: 

Sugarbush characteristics  

• Sugar maple was the dominant       

species for 56% of sugarbush 

• Removal of undesirable trees was the 

most commonly implemented timber 

stand improvement management in 

sugarbush (Figure 3) 

• Average years of experience of        

producers managing sugarbush was 27 

years (Figure 4) 

Maple syrup operation 

• 93% of producers boiled their own 

syrup. Only 37% used reverse        

osmosis units 

• 98% of producers filtered syrup.  

Only 63% graded syrup. Of which, 

99% for color and 75% for taste 

• A total of 81,623 gallons of maple 

syrup was produced. Figure 6 breaks it into production sizes 

 

Sales and marketing 

• Of the total production, 63% was directly sold in retail, 

21% in bulk, and 15% in wholesale 

• Most syrup was sold directly from the farm or sugar-

house, followed by sales in local stores, and farmer’s 

market 

• 41% of producers advertised their maple syrup/

products. Of which, 80% of producers used “word of mouth” and             

considered it to be the most effective advertisement method. Roadside sign 

was second most used and preferred 

 

Demographics 

• Average age of producers was 60 

years.  

• 39% of producers were members of 

maple syrup producers association 

• 44% of maple operation were likely 

to be owned by the succeeding    

generation 

• 66% of producers agreed that they 

had maximized the total number of 

taps (Figure 8) 

• 49% of producers used extension 

publications and manual (Figure 9) 

 Mean Median Min Max 

Total Taps 1,033 500 2 15,000 

Total Trees Tapped 675 325 2 5,800 

Total Acres 35 20 1 600 

• A mail survey was sent to 1,453 maple syrup producers. 

• The list was obtained from OSU Extension. 

• Descriptive analysis was used to analyze survey responses. 
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Figure 1. Maple syrup production in Ohio (Source: NASS) 

Figure 2. Map showing number of responses 

from counties 

Figure 3. Sugarbush management practices  

implemented to promote forest health  

Figure 4. Average years of involvement in 

the maple operation 

Table 1. Summary of number of taps, trees tapped, and sugarbush acres 

Figure 6. Total syrup production according 

to the production size  
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Figure 5. Sap collection process (tubing, bucket, tubing system, & sap collection) 

Figure 7. Ohio State 

Maple Syrup 

Figure 8. Potential of maple operation ex-

pansion 

Figure 9. Sources of information used by 

maple syrup producers 

 Results 

This project is funded by Acer Access and Development Program 

(ACER), U.S. Department of Agriculture. 


